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• We had several years of highly targeted testing

• Prisons, Drug Treatment Services, people experiencing homelessness, some 

migrant populations, Needle Exchange

• We knew that we were missing significant parts of the population

• Difficult to encourage testing in some perceived risk groups, including people born 

in countries with higher endemic rates of HCV

• People with historic risk factors, unaware of their risk

• Acceptability of existing testing services

• Concentrated in Drug Services, Sexual Health and Criminal Justice provision

• Knowledge and capacity of Primary Care

Problem statement, and commissioning
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ACCESS

Freely accessible

No (limited) barriers

Multi-language

Promotion

‘DISCOVERY’
“Show us that we haven’t got this wrong”

Consultation with target market

‘Lived experience’
Design to product and processes

Alpha and beta test

SET REQUIREMENTS

Pass the tests

Diagnosis of viraemia

Lab arrangements

Clinical referral of RNA+

NHS Branding

Communications

Wide baseline generic comms

Targeted comms

What we wanted



5



6

hepctest.nhs.uk
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Case Study
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Today, I received a referral from a sexual health group called Preventx for a 

positive HCV RNA.

I sent this person a text, saying that I'd like to discuss a result with her. This is 

a 71-year-old lady, who had read an article about the NHS Hep C portal and 

had requested a test.

When I spoke to her, she said was a IVDU in the 60s (in the USA) and has had 

no exposure other risk factors since then.

She sent this text:

“Thank you for getting in touch and for all the info. Of course, I'm a bit 

shocked but you have been very reassuring. I look forward to starting 

treatment and giving this nasty bug the boot... a big one!”
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Unexpected 
outcomes
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• Orders vs. RNA+

• E.g. People from Pakistan

• RNA+ patient groups

• Eastern Europe and Baltic States

• Spread across IMD Deciles

• Case finding compared to Emergency Department opt-out 

screening

• 0.6% - 0.7% RNA+

• Hep B

• Interest from (and capacity for) Primary Care testing

Unexpected…
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Targeted marketing

Portal Launch

13 May

5/15
Current/previous drug use

June

Healthcare/cosmetic 
procedures abroad

August

South Asian 
populations

November

Image and 
Performance 

Enhancing Drug 
Users

November

Eastern 
European 

populations

January

Review
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What next?

1. Targeted campaigns

2. Pay Per Click (Google Ads)

3. Social media
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• We had several years of highly targeted testing

• Prisons, Drug Treatment Services, people experiencing homelessness, some 

migrant populations, Needle Exchange

• We knew that we were missing significant parts of the population

• Difficult to encourage testing in some perceived risk groups, including people born 

in countries with higher endemic rates of HCV

• People with historic risk factors, unaware of their risk

• Acceptability of existing testing services

• Concentrated in Drug Services, Sexual Health and Criminal Justice provision

• Knowledge and capacity of Primary Care

Problem statement, and commissioning
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Thank You

@nhsengland

company/nhsengland

england.nhs.uk

@MarkHepNational

england.hepc-enquiries@nhs.net
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