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Background

Launch 2013 

Objectives: Increased testing (initially for HIV, later also viral hepatitis and STIs)
through increased awareness and improved access to testing

Participating organisations/institutions

✓ Community organisations

✓ Healthcare facilities

✓ Policy institutions

✓ Educational facilities

Types of activities 

✓ Testing activities

✓ Awareness raising activities

✓ Advocacy activities

✓ Capacity building activities



2015

Hepatitis added 

as a focus area 

for the 

campaign

2017
640 

participants

2018

First Spring ETW, 

in collaboration 

with ELPA, part 

of INTEGRATE JA

2020

First International 

Testing Week 

launched by 

Coalition Plus

2021

Launch of new 

European Test Finder 

website launched 

during November 

ETW (piloted in 3 

countries)

2013

European HIV 

Testing Week 

launched by HIV 

in Europe 

477 participants

2022

Expansion of 

European Test Finder 

(in collaboration 

with WHO/Europe) 

to include ART, OST 

and TB services for 

Ukrainian refugees. 

Launch of ETW 

Instagram channel

2023

10th 

anniversary

749 participants 

per June 1

2019

Change of name 

from European 

HIV Testing Week 

to European 

Testing Week

770 participants

Key Highlights



Campaign materials www.testingweek.eu



Results
ETW respondents reporting single versus multi-disease ETW activities, 2015-2023

Data sources: post-evaluation survey data and data from online sign-up forms from participating organisations 2015-2023



Results
Media coverage of ETW (number of articles)

Data source: Meltwater (media monitoring tool)
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Results
Downloads of campaign materials

Data source: Siteimprove (website statistics tool)
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Results – social media

Data source for social media reach: built-in analytics



www.testfinder.info

November 

2022

Week before 

ETW

The week of 

ETW

Percentage 

change

Visits 558 19,517 3,398 %

Page views 1,480 39,858 2,593 %

Unique visitors 484 18,272 3,676 %

Data source: Siteimprove

Grindr

http://www.testfinder.info/


Conclusion

❖ ETW has grown and expanded its reach and engagement 

❖ Social media has been an essential tool for extending the reach of ETW

❖ ETW has contributed to increased awareness of the importance of testing for 

HIV, viral hepatitis and STIs (through a person–centred approach, which

emphasizes integrated testing). 

❖ ETW has documented an increase in integrated testing activities among

participants.



Next steps 

ETW – a network of networks. 

✓ Sign up on the website

✓ Subscribe to the newsletter

✓ Follow ETW on social media

✓ Help us promote participation in ETW

✓ Help us promote European Test Finder, and encourage testing sites to 

register their services

✓ Visit the ETW booth in the exhibition area for more information.

More information: www.testingweek.eu

Contact:eurotest.rigshospitalet@regionh.dk

European Testing Week 2024

Spring: 20-27 May 2024

Autumn: 18-25 November 

http://www.testingweek.eu/
mailto:eurotest.rigshospitalet@regionh.dk


Thank you!
We wish to thank

❖The 720 different organisations and institutions who have participated in ETW

❖Those who responded to the special survey on impact and use of ETW during

the years

❖The European Testing Week working group members
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